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Annomayun. Taokuxomaap uiyHu
Kypcamouku, Kyniab nomeHyuan cyypma
KUIOUpY8UUIApHUHe — Xaém  cy2ypmacu
XaKkuoa Mmaviymomea ded dmaciueu  8a
cyeypma
UULOHYUHUHS

KOMRauusnapuea  HucoOamau
nacmaueu,
UCEbMONYUIAPHURE CYEYPMA XUSMAMAAPU
cugpamuoan — MaMHmyH — omaciueu  éxKu
KOHUKUWL 0apanicacu mavMUHJIAHMASAHIUSU
VIApHUHe ~— Xaém  CY&ypmacuHu - amaned
owupuwl Kapoprapuoan 603 Keyuuliapueda
o6 xenaou. Illy cababoan, xaém
cygypmacuea oOyrean manabea  mavcup
Kypcamuuiyt  MYMKUH OVI2aH OMULLIAPHU
aHuKIaw aHcyoa MyxXum

Xucobnranaou.

Jcapaéu

Vwby maokukom  Y3bexucmonoa
xaém cyypmacu xuzmamiapuea 0y1eaw
manabea uNCMUMOUti-0emMocpapux,
uKkmucooutl  (MOAUABULL), NCUXOJIOCUK 84
Xuccuii. OMULIAPHUHE MABCUPU YPSAHUNSAH
dacmnabku maoxuxom oyaubd, wy coxaoazu
ootumuwea

aoabuémnapHu xuzmam

Kunaou. Taokukomuu amanea owupuuioa

Vibexucmonoazu xaém cygypmacu
KOMNAHUANAPUHUHE cyeypma
KUIOUPYBUULAPUOAH YIMKA3UL2AH CYPOBHOMA
HAMUANCAIAPUOAH gouoananunean.
Cyposrnomanune casonnapu

PECNOHOeHMIApHUHe Xaém Cy2ypmacuoaH

cyeypma
XUBMamaapuoan KOHUKUW 0apaxcacu 6d

govioananuwu Mmakcaou,

xaém cyeypmacuoam
gotdananumuea

Maxpop
mawvcup amaoueau
y3eapyeuunapru aHukiauied Kapamuieat.
By yseapysuunapuune xaém cyypmacuea
Oynean manabea Oupearuxoasu mavCUpuHu
Ypeanuw maxcaouda, ¢haxmop maxaunu
opkanu  Bapmnemm  memoou  6unau
pecnoHOenmaapHune ‘“xaém cygypmacuoat
KOHUKUW  uHoekcu’ — sapamub  ONUHOU.

Maskyp  unOexcnune — yseapuwiu — xaém

cygypmacu  Xusmamiapu  UCmevMoauea
uscoOULl mavcup Kunaou.
Hamuoicanapumus WYHOaH

ubopamxu, oapomao dapadcacu  xXaém
cygypmacuea b6ynean manabea sepu 4usuKIu
mavcup Kypcamaou. Pecnonoenmaaprune
ypmaua ounuxk oapomaou 31,3 man. cymea
emeyHea Kaoap YiapHuHe Xaém cygypmacuea
manabu owub 60opadu 6a YHOAH CYHe
Kkamasou. Hcmewvmon xapasxcamiapuHutne
owuwu xaém cygypmacuza 6ynrean manabea
canouii  mavcup  Kunaou. Lllynuneoex,
y3eapysuu  Enoaulysu
acocuoa 0apomad OapadcacuHuHe Xaém

UHCMpyMenma

cygypmacuea Oynean manadea mavCupuHu
baxonawoa,  dapomadoazu  yzeapuuiod
UCTEbMON  XAPANCAMAAPUHUHE MALCUPUHU

1



Scientific Journal of “International Finance & Accounting” Issue 2, April 2022. ISSN: 2181-1016

xuco62a OlUUL MYKAMMAIPOK HAMUNCAHU
bepou. bynoa, uxxku 6ockuuau (2SLS)
pezpeccust amanea OwUpUIOU 6d YHUHE
ULWOHYTIUIUCUHU mavMuHIaul Y4yYH
baxonawoan Ketiuneu oup Heuma mecmiap
(uHcmpymenman yzeapysuunune Oupunqu
bockuuoazu peepeccuscu, “Anderson-Rubin
Wald test” ea ‘“Cragg-Donald Wald” F-
cmamucmuxa) V3KA3UIOU.
Pecnonoenmnaprnune  éwu,  ocumcu  8a
maviumM  0apasicacu  yIapHuHe — Xaém
cygypmacuea Oynean manabuea 60&NUK
omaciaucu aHumaHdu.

Abstract. Studies have shown that the
lack of knowledge about life insurance by
many potential insurers and low confidence
in  insurance  companies,  consumer
dissatisfaction with the quality of insurance
services or lack of satisfaction leads them to
abandon their decision to implement life
insurance. Therefore, identifying the factors
that may affect the demand for life insurance
is a very important process.

This research is the first study of
the effect of socio-demographic, economic
(financial), psychological and emotional
factors on the demand for life insurance in
Uzbekistan and serves to contribute the
literature in this subject. This study used
data about survey results of insured of life
insurance companies in Uzbekistan. The
questions of the survey were aimed at
identifying the variables that affect the
purpose of life insurance use of respondents,
the level of satisfaction with insurance
services and reuse of life insurance. In order
to study the combined effect of these
variables on the demand for life insurance,
the “life insurance satisfaction index” of the
respondents was created by the Bartlett
method through factor analysis. Changes in

this index will have a positive impact on the
consumption of life insurance.

Our results show that the income
level has a curvilinear effect on the demand
for life insurance. The demand for life
insurance increases till the average monthly
income of the respondents is 31.3 min. soum,
then it decreases. The increase in consumer
spending will negatively affect the demand
for life insurance. In addition, while
assessing the impact of income level on
demand for life insurance based on the
instrumental variable approach, taking into
account the impact of consumer spending on
income change, gave a more accurate result.
Thus, the two-stage least squares (2SLS)
regression was performed and several post-
estimation tests (first-stage regression of the
instrument variable, Anderson-Rubin Wald
test, and Cragg-Donald Wald F-statistics)
were performed to ensure its reliability.
However, it was found that the age, gender
and level of education of the respondents did
not depend on their demand for life
insurance.

Kanum cy3znap: xaém cygypmacu,
xaém  cygypmacuea  Oyrean — manao,
UACMUMOULI-0eMO2PAPUK omunnap,
ncuxoiocuKk ea xuccuﬁ omuap, xaé'm
cy2ypmacuoau KOHUKUUL
UHCmMpYMeHman  y3eapyeuu
Gaxmop maxnun.
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